How Industrial Distributors View Distributor-Supplier Partnership Arrangements by Joseph, W. Benoy et al.
Cleveland State University
EngagedScholarship@CSU
Marketing Browse Business Faculty Books and Publications byTopic
1-1995
How Industrial Distributors View Distributor-
Supplier Partnership Arrangements
W. Benoy Joseph
Cleveland State University, W.JOSEPH@csuohio.edu
John T. Gardner
Sharon Thach
Frances Vernon
Follow this and additional works at: https://engagedscholarship.csuohio.edu/busmarkt_facpub
Part of the Business Administration, Management, and Operations Commons
How does access to this work benefit you? Let us know!
Repository Citation
Joseph, W. Benoy; Gardner, John T.; Thach, Sharon; and Vernon, Frances, "How Industrial Distributors View Distributor-Supplier Partnership
Arrangements" (1995). Marketing. 20.
https://engagedscholarship.csuohio.edu/busmarkt_facpub/20
This Article is brought to you for free and open access by the Browse Business Faculty Books and Publications by Topic at EngagedScholarship@CSU.
It has been accepted for inclusion in Marketing by an authorized administrator of EngagedScholarship@CSU. For more information, please contact
library.es@csuohio.edu.
Original Citation
Joseph, W. B., Gardner, J. T., Thach, S., , & Vernon, F. (1995). How Industrial Distributors View Distributor-Supplier Partnership
Arrangements. Industrial Marketing Management, 24(1), 27-36.










